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CAMPAIGN OVERVIEW

The Context, Please campaign was designed to reveal how social media
feeds influence what users see and believe. Rather than fact-checking
specific claims, the campaign encourages users to question why certain
content appears in their feed and how platform structures amplify
particular posts.

Then show campaign overview diagram:
e Post thought provoking image on story
e Ask audience a question
e Encourage critical reflection
» Reveal engagement logic
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STOP. You're only seeing half the story.
We break down why posts go viral.

Network logic > surface truth.
University assignment | BCM 206

INSTAGRAM PAGE
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The campaign uses a
minimal palette of
black, white, and red.

The logo represents the
idea that information
online is often
incomplete.
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CAMPAIGN GOAL:
Rather than fact-checking
individual posts, the
campaign reveals how
platform structures influence
what users see and believe.

“You're only seeing half the story.”
The campaign encourages users to
qguestion the context behind what
appears in their social media feeds.

@Context, Please




CAMPAIGN CONTENT
INTERACTIVE POLL (SAMPLE)
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WHY DOES CONTENT LIKE THIS

It triggers curiosity

People react It looks visually
before checking convincing

Platforms reward engagement, not accuracy.

The reveal of
engagement mechanics




CAMPAIGN CONTENT
POSTERS & CAROUSELS

These posts encourage users to pause and question the context behind
the content they encounter online.

CAROUSEL 1

WHAT IS HOW IT WORKS ?
CONTENT, PLEASE ?
Q We post a viral style claim

is -ial media ('\ b
campaign explorir 0 |/ You vote on our story

misinformation spreads online.
We reveal the engagement mechanics
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You're only seeing half the story « Why the
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* How algorithms amplify them
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Three
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hat it means,

or

purpose, but it

the truth, popular content
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CAMPAIGN CONTENT
POSTERS & CAROUSELS

CAROUSEL 3

an be reused

Is it a reliable source?

ASK YOURSELF 3 QUESTIONS

BEFORE YOU SHARE

Or just a random account?




POSTER 1

FAKE
BUT REAL
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POSTER 2

CREATE

DISINFECTS
THE




POSTER 3

ENDLESS
THE MIND

PROTECTS
CRITICAL




PROJECT LIMITATIONS

Through this project we learned that misinformation is not solely a
matter of false information, but also a result of how network systems
prioritise and amplify certain content.

Limitations:

e Campaign was not tested with a large audience
e Instagram algorithms cannot be directly altered
e Audience interpretation may vary

CONTEXT DOESN’T REMOVE MISINFORMATION.
IT HOW IT BECOMES

@Context, Please




	Redefining Visibility in the Age of Misinformation
	INSTAGRAM PAGE

	CAMPAIGN OVERVIEW CONTEXT, PLEASE
	The campaign uses a minimal palette of black, white, and red.
	The logo represents the idea that information online is often incomplete.
	CAMPAIGN GOAL:  Rather than fact-checking individual posts, the campaign reveals how platform structures influence what users see and believe.
	“You’re only seeing half the story.” The campaign encourages users to question the context behind what appears in their social media feeds.
	@Context, Please
	CAMPAIGN CONTENT INTERACTIVE POLL (SAMPLE)
	CAROUSEL 1
	CAROUSEL 2

	CAMPAIGN CONTENT POSTERS & CAROUSELS
	CAROUSEL 3

	CAMPAIGN CONTENT POSTERS & CAROUSELS
	POSTER 1
	POSTER 2
	POSTER 3
	PROJECT LIMITATIONS & REFLECTION
	CONTEXT DOESN’T REMOVE MISINFORMATION.  IT DISRUPTS HOW IT BECOMES BELIEVABLE


